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Smaller Diverse

Unhealthier



One in 6 people Iin
the UK are over 65

A 26 fold increase in
the past century
Most population
growth will come
from thetio
| 0,000 more in
he next decade
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25% of the UK
population are obese
“ ‘from 16% in 1995
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Since 2000 almost -|
1,000,000 more

single person
households. Now 7.7

ILniIIion
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sl
19 of the past 20
years we have
spent less time
cooking

33 minutes for our main meal of
day I prepare and cook "



11% ofevening meals are
eaten fh front of the TV
Risinglto 25% if you are
eatingialone




65 million
evening
meals In
front of the
computer
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" __ Buythe s -
“i.  recipe |

Home |4 £
as store

Re order

20% of GB are now-l
using their phones for
l. 'fitness tracking'

Calorie .-
burn

The internet of things
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MANUFACTURERS LAUNCHING INTO THE MARKET

WHAT ABOUT RECENT LAUNCHES?

2012 2013

Cadbury DM Marvellous Creatior"s

McCain Jacket Potatoes (£27.7 (£26.3m)

: ey
Walkers Deep ?nlgjged Crisps (Ef | Muller Deluxe Corner (£18m) H
Tropicana Trop 50 Juice Drink

Whiskas Tasty Textures (£20.8 (£16.9m)

Lurpak Spreadable Lightest (£16., Cadbury Pots of Joy Dessert (£1#.

Walkers Baked Stars* (£16.4) Walkers Baked Hoops & (£12.2)

Felix Deeply Delicious (£15.5m] | Maltesers Teasers (£12m) H

Weight Watchers Signature Froze

Walls Magnum Infinity* (£13m) Meals (£10.7m)

Danone Oykos Yoghurt (£12.81] | Muller Kids Corner (£9.4m) H

Weetabix OTG Breakfast Biscuits

Strongbow Pear Cider (£11.8m (£7.6m)

Jacobs Oddities (£10.9m) Muller Light Dessert (£7.1m)

2014

Birds Eye Inspirations (£31.3n{
Kingsmill Great White (£29.4m|
Garnier Ultimate Blends (£28.2r|\
Walls Magnum 25 Years* (£25.4|'y

Walkers Pops* (E23m)

I Elvive Fibrology (£18.8m) |

Sure for Men Compressed (£18.{r
I /' NIS 5QhNJ DSt
Vanish Gold OxiAction (£16.9n

LenorUnstoppableg£15.9m)

2015

LenorUnstoppableg£33.3m)

Muller Bliss Corner (£31.5m)

Echo Falls Fruit Fusions (£26.7

Muller Light Fruitopolis (£25m)
Imperial Leather Signature (£18.:ir
Coca Cola Life* (£18.1m)
Danone Activia Fruit Fusion (£15n
S NJRlvayDseraet{H1%.7m) |
Market Deli Snacks* (£12.9m)|

PedigreeDentaflex(£11.5m) |
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SACN REPORT 7 INNOVATION TO ALIGN TO HEALTH RECOMMENDATIONS
KEY CONTRIBUTORS TO FREE SUGARS ARE ...

18%

ACTUAL
Free sugars % of calo

Category % of estimated Free Sugars in take home baskets 52 w/e 21 June 2015
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32% of

the
anenience
" channel is
‘eaten by one

@&tson :
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CONVENIENCE STORES = SOLVING PROBLEMS

The average
purchase to
consumption time for
a product bought from
a convenience store

1S HALF that as

one bought from a
supermarket

FOR TONIGHT
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L B

Products we
buy on line
are 22%
more likely to
be used in a
homemade

dish ’ A Ilkelyto be

249% less
likely to be
eaten at a

A special meal
I like a

2 celebration

eaten by 5
lus people
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Over index by 7%
on ready made meal
centres

Over index by 29%
for 5 plus person
occasions

Over index by 3%
for snacking

Over index by 23%
for treats

Under index by 9%
for health as a
reason for choice

Under index by 12% Under index for 15%
for portion or calorie for one person
controlled eating

Under index by 6%
for planned meals
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JAM HAS A LOT TO ANSWER TO

Incidentally this has been tried a few times since with different results.

If this was your research would you believe it?

24 choices 60%

Number of available products  Shelf visitors

6 choices 40%

https://faculty.washington.edu/jdb/345/345%20Articles/lyengar%20%26%20Lepper%20(2000).pdf
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https://faculty.washington.edu/jdb/345/345 Articles/Iyengar & Lepper (2000).pdf

This is Aldi

Aldi has great prices

Aldi has great sized stores

Aldi also has a limited range
Aldi is growing fast

Be like Aldi
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