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WHRV IFRORRUR TIORSPAN W PRODUCTS SURVIVE TWO YEARS?

> 50% survive 2 years

Average producto0s
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INNOVATNDIO URNAES INEERTVANNTAL GROWTH
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CATEGORY ENHANCING INNOVATIONS SEEK INSPIRATION FROM
WITHOUT NOT WITHIN THE CATEGORY




THE RATI ONALE FOR ADDI TI ONAL SKUOGS
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INNOVATION

% OF CATEGORY THAT ARE NEW SKUO6S OVER

Frozen 23% @
A Frozen ready meals 28% “@“
Fresh/chill 21%

A Chilled processed poultry 38%
A Fresh pasta 28%

A Yoghurt 26%

A Chilled bakery 26%

Ambient grocery 17%
A Confectionery 23%

Alcohol 13%
A Cider 21%
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-!!FORE YOU ARE ONE YOU WILL HAVE WORKED YOUR WAY

THROUGH EVERY TOOTHPASTE SKU (EVEN
TEETH!)




FIVE YEARS FOR HAIRCARE &




7/ YEARS TO MUNCH YOUR WAY THROUGH EVERY BREAKFAST
CEREAL SKU
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12 YEARS FOR CRISPS
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