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Eco is The New Reality 

Artificial: Public Enemy No. 1 

Based on a True Story 

 

 

Eat with Your Eyes 

From the Inside-Out 

For Every Body 

Fat Sheds Stigma 

Alternatives Everywhere 

Diet by DNA 

 

 

Table for One 

E-Revolution: From Carts to Clicks 

Good Enough to Tweet 

 

 

2016 

Mintelôs Top 12 Food & Drink Trends 

FORMULATION NATURAL 

CONSUMER BEHAVIOUR HEALTH 



3 

Artificial: Public Enemy No. 1 

Consumer demands for natural and ñless 

processedò food and drink are forcing 

companies to reformulate to remove artificial 

ingredients. 
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There is a huge anxiety about what we consume  

Source: Lightspeed GMI/Mintel 

Product recalls. 

Allergy scares. 

Villainous 

additives...weôre 

more wary of what 

we consume than 

ever beforeé 

  

71% of US consumers agree 

ñthere are probably more harmful 

or excess ingredients in food than 

manufacturers are telling usò 

36% of German adults 

avoid foods that contain 

artificial sweeteners,  

additives or 

preservatives 

42% of UK adults who 

do not drink sports 

drinks avoid the 

category because they 

feel the drinks contain 

too many artificial 

ingredients or colorants 


