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The increasing use of crowdsourcing

J castinG or .h* | STORIES
MC DONALD'S "GLOBAL CASTING
CALL"

9th Mar 2006 - 7th Apr 2007
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McDonalds launched a "global casting call"
for consumers to submit stories about
themselves with photographs. Selected
stories were then featured on...
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The increasing use of crowdsourcing

WRIGLEY'S "JUICY FRUIT"
CONTEST
1stJun 2006 - 14th Dec 2006
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In a marketing alliance with the U.S. sneaker
marketer Converse, Wrigley hosted a
fashion-design contest around its Juicy Fruit
brand in China




The increasing use of crowdsourcing

IDEA CONTEST

STARBUCKS LAUNCHES "MY
STARBUCKS IDEA"
6th March 2008

Sk

STARBUCKS IDEA

On My Starbucks Idea, any visitor can
submit ideas, look at the ideas that have
been posted and vote on them




The increasing use of crowdsourcing

HEINEKEN'S "DRAUGHT BEER
CHALLENGE" ON IDEAS...
31stJul 2012 - 28th Sep 2012

"HEINEKEN

REINVENT

THE DRA
BEER ERBBRENCE

PRIZE

The second challenge launched on Ideas
brewery tasked creative minds to reinvent
the draught beer experience and give it a
modern twist




Tiki-Toki Crowdsourcing by World's Best Global Brands ABOUT THISTIMELINE | cONTACT | LocouT ([NIIIAS

A s

KELLOGG'S "BETTER START TO I EBAY'S "EBAY COLLECTIONS"
Casting or pe THE DAY" CONTEST ON... CONTEST ON EYEKA
asting or Pen 15t jan 2014 - 26th Feb 2014 17th January 2014
De # Through videos and/or animations, e "Can you convince your busy friends
7 Kelloggs tasked the community to = & to use eBay Collections by
Appllc u«s_ “bring to life how Kellogg's helps z ' summarizing in one creative visual
N give kids a better start to the day!" & and one message?” the brief asked
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BUD LIGHT'S "LAUNCH THE COOL
PEPSICO'S "NEXT GENERATION OF NISSAN ANNOUNCES THE TWIST" CONTEST ON...
DORITOS" CONTEST ON... "PROJECT TITAN" PROJECT 17th Jan 2014 - 14th Mar 2014
13th Jan 2014 - 9th Feb 2014 15th January 2014
ESES Zooppa hosted a contest for Bud
On eYeka, PepsiCo is looking for Japanese automaker Nissan 5. Light, in which creators had to
2 new Doritos product ideas, based on introduced the Project Titan to B zi7# depict the reclosable "Cool Twist”
the original triangular shape develop a crowdsourced version of L8l 160z aluminium bottle in -15 - :30
its eponymous pickup seconds films
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The increasing use of crowdsourcing
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The rise of crowdsourcing

With the Coca-Cola Design+ Award, Coca-Cola
Germany offered young creatives a platform in order

to search for new concept ideas for the reusable
bottle crate of the future



The rise of crowdsourcing eVeka

« This is the future because we live in a
reality of more transparency and
connectivity than ever before.

What w e 6doiag in Germany is indicative
of the future, it is part of how we will
operate going forward »

David Butler, VP Innovation &
Entrepreneurship, Coca-Cola
(vidéo 01:30-02:50)


http://www.tiki-toki.com/timeline/entry/52997/Crowdsourcing-by-Worlds-Best-Global-Brands/

The rise of crowdsourcing

Coca-Cola empowered creatives to unleash their creativity
by showing how they would interpret Coca-Cola as an
Energizing Refreshment
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The rise of crowdsourcing eVeka

« The signals are clear. Consumers are
co-creating our brands. Ifwe 6 r e not
then thatodés our. probl

We have to engage, because with us or
without us, the change will happen »

Leonardo 0Ob (|
Integrated Marketing Director
Coca-Cola Asia Pacific

http://youtu.be/HyLh9jwVCGs
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Innovate WITH people, not FOR people

Show us the pure magic of Samsung's S-Pen in
personal and creative story!
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Innovate with the right people
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eYeka will analyzec r e a t o re¥eka will facilitate your next steps,
from testing ideas to running

workshops to brief your agency

eYeka delivers fresh ideas,
fast to give your brand a ideas to articulate them into

competitive edge an accessible report




Innovate with the right people

creators
unlock

enthusiasts

spectators

validate

the 1/9/90 rule - Forrester Research



