Storytelling using innovative, engaging techniques
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3M Case Study: Moving Brands Forward

QYPOTHESID

Extend HH cleaning
involvement to other HH
members

Develop new product
ideas

Understand how
to involve children in
cleaning

What products appeal to
them

How to message

Methodology

In-depth exploration and
ideation via qualitative
online forum and
projective techniques

Mobile research to
gauge interaction with
other categories
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Meet the Respondents — Flagship Profiles

Meet Rachel

Workingmom

Believestimetogetheris
precious

Time spentwith kids

includes, sportsand time
with loved ones

Why is it important for kids to

heip with the cleaning?

Teaching responsibility
Sharing the load

Learningto be self sufficient

Has two girls (ages 3 and §)

“Hi, I'm Rachel, 2 mom rotwo girs ages 3 and 6.

I am & workingmom so time with my girls and
Family is precious. We spenda lor of tme doing
activities [The soccer, gymnastcs and daisies and
are always on the go for these things. We also e
to spend as much time s possible with friends
and family. Ourweekends are usually chockfull of
hangingwit ourloved ones, birthday paries and
lately, shopping the shelters fora puppy! Ar home,
we like to cook, do arts and crafts, dDJea-

games and wal _ as well 3

ard on the swin

“T ory to teach m
in on the family
in college andthi
Family they know
noteasy work ar
itburifwe dont
we dontwant. I
doing a lessenri
involves rules, ri
and daisiesteacl
well so that has

“Some of the images are fun and happy
and others are that of frustrationand
boredom. | think it can be & fun
experience for us both attimes, but it
can also be boring and hard to get her
invoived Once she is involved itis
ususlly fun for us and I love the quality
time I feel we both getwhile cleaning
together.”

“Cleaning is easy as the
blocks and easy button.
learning to respect me a
in charge/control. We wo|
we both play either wa
time which we both lik
feel relaxed and he isa
star after a chore is com)

Case Study presented at
The Market Research Event 2012

Emotions Throughoutthe Process
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must get done
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Inspiration From Toys

Case Study presented at
The Market Research Event 2012

Engaging Child in Cleaning Routine

Fostering a Offering Creating a Create
sense of rewards game-like schedules!
togetherness experience routines
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Alexia Anghelakou
Client Service Executive

alexia@buzzback.com

Kelley Styring
Consumer Strategist

kelley.styring@insightfarm.com
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